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WELWYN HATFIELD BOROUGH COUNCIL 
ENVIRONMENT OVERVIEW AND SCRUTINY COMMITTEE – 13 NOVEMBER 2017 
REPORT OF THE EXECUTIVE DIRECTOR (PUBLIC PROTECTION, PLANNING AND 
GOVERNANCE) 

EAT OUT EAT WELL HEALTHY EATING AWARD  

1 Executive Summary 

1.1 This report sets out information regarding Eat Out Eat Well, a healthy eating 
award that Public Health & Protection are introducing with compliant food 
businesses to promote healthier food choices. 

1.2 The report provides further information about the delivery of the award and 
notification that Herts County Council are now promoting this award as the 
scheme of choice across Hertfordshire. 

2 Recommendation(s) 

2.1 For the committee to note the content and continue to support the delivery of the 
award. 

3 Explanation 

3.1 This paper seeks to provide members with an update as to the current progress 
with the Eat Out Eat Well project at Welwyn Hatfield and further explanation of 
the award. 

3.2 As outlined previously in the report bought before members earlier this year the 
case for interventions that impact upon reducing obesity is clear.  Obesity is a 
national epidemic and has significant cost implications directly for the NHS and 
more widely across society. 

3.3 There is evidence that the population of Welwyn Hatfield is following the national 
trends in obesity and this award therefore seeks to be a structured intervention 
that enables behavioural change.  Frequently policy associated with health 
addresses treatment rather than prevention but in line with the All Party 
Parliamentary Group on Health the introduction of this award is targeted at 
prevention. 

3.4 It is important however to remember that there is no isolated solution to what is a 
complex social and economic problem, and therefore we will not seek to evaluate 
the impact of this award through direct reduction in obesity but more qualitative 
evaluation at the food business, for example increased sales of healthier options. 

3.5 Eat Out Eat Well was originally developed in Surrey.  The award works on a 
three tier system, bronze, silver and gold.  More recently a platinum level has 
also been added.  Awards are based upon a scoring system that takes into 
account the food on offer, cooking methods and how the caterer promotes it to 
their customers.  It focuses on keeping fat, sugar and salt to a minimum; making 
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fruit and vegetables widely available; basing main meals on starchy 
carbohydrates and marketing and promoting healthier options. 

3.6 Welwyn Hatfield is the first authority in Hertfordshire to actively pursue the 
delivery of the award.  In June, Herts County Council Public Health team 
contacted all Herts Authorities scoping out the options for delivering a healthy 
eating award across Hertfordshire.  The team have concluded their scoping 
exercise and recommended to Public Health and Trading Standards Managers 
that Eat Out Eat Well be the healthy eating award across Hertfordshire. 

3.7 It is important that we have the support of Herts Trading Standards to assist in 
the delivery of the award as food businesses have to be broadly compliant with 
both food hygiene and food standards legislation.  In terms of food hygiene this 
would be reflected as a food hygiene rating of 3 or above. 

3.8 Having utilised public health funding to purchase the award we have identified 
the officers that will become our assessors to deliver the award and are looking 
at nutritional training options available to them.  Once trained we will then add the 
level 2 Nutrition for Health course to our range of training courses.  We anticipate 
this will potentially be of interest to a wider audience than the food businesses 
targeted through this award. 

3.9 It remains our intention to start in Council owned facilities and then move on to all 
leisure premises.  

3.10 The award is open to all types of food businesses that cater for the general 
public.  Premises are usually considered for an award at the conclusion of a 
satisfactory food hygiene or standards inspection, partial inspection or audit.  In 
addition the proprietor can request an assessment or nominations can be 
received from the public. 

3.11 All officers will be encouraged to promote the award during all contacts with 
applicable businesses, and those that are felt to meet the criteria should be 
referred to the lead Eat Out Eat Well Officer.  If the businesses doesn’t meet the 
criteria the caterer will be provided with instructions as to what they need to do to 
meet the criteria. 

3.12 The assessor will contact the caterer to explain the assessment process and the 
package we have purchased includes all the template communication letters and 
assessment forms.  The assessment takes on average an hour and should be 
carried out within a month of request. 

3.13 The assessment evaluates the businesses procedures and practices against a 
scoring criteria and a copy of the menu will be taken.  The scoring system takes 
into account the type of food on offer, cooking methods, portion size and 
promotion to customers as well as nutrition training.  The business will be notified 
of the award within 14 days. 

3.14 Successful businesses will receive an award certificate and other promotional 
materials, receive free publicity of their achievement and have the right to use the 
Eat Out Eat Well logo in association with their business.  The award is valid for 
two years however it may be reviewed or revoked if there are significant changes 
including food law compliance and ownership of the business. 
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3.15 Given the support from Herts County Council we now hope to work in partnership 
with them to roll out the award in Welwyn Hatfield. 

4 Legal Implication(s) 

4.1 This award is a voluntary scheme for businesses. This scheme supports the 
government’s Childhood Obesity Plan for action published in August 2016.  
http://tinyurl.com/h4pawkv 

5 Financial Implication(s) 

5.1 None directly arising from this report; there is a budget already allocated to the 
delivery of this project within the district offer. 

5.2 Whilst it is difficult to measure the cost saving to society achieved by this 
intervention, most public health interventions are highly cost effective. There are 
however a myriad of different factors that influence a person’s health within their 
lifetime and the impact of this intervention may also take many years to come to 
fruition. 

5.3 There are no negative costs associated for business participation in the award, 
some cost savings may be made by using alternative healthier food products. 

6 Risk Management Implications 

6.1 The main risks related to this proposal are: 

6.2 The Council is at risk from criticism from central government if it does not design 
food environments within public sector buildings, services and spaces that makes 
the easy choices also the healthy ones, as specified in the Childhood Obesity 
Plan. 

6.3 The public are at risk if the council does not take any action to intervene in 
reducing obesity in the resident population. 

6.4 Our work with local business, especially small and medium sized enterprises 
helps the local economy and business growth, thereby mitigating associated 
risks. 

6.5 The work of the public health and protection service is considerably broad with 
the underlying theme of protecting the public. Therefore it is inevitable that in 
order to make best use of resources some work will be prioritised over other 
work. Sometimes the priorities afforded to work by officers using their 
professional judgement may not match the perceived priorities allocated by 
members of the public, and this mismatch can result in complaints to local 
councillors, MPs and the Ombudsman.  
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7 Security and Terrorism Implication(s) 

7.1 Food security is a recognised risk1 and environmental health work and the 
council’s role as a category 1 responder under the Civil Contingencies Act can 
assist with the mitigation of this risk. 

8 Procurement Implication(s) 

8.1 There are no procurement implications from this report.  

Climate Change Implication(s) 

8.2 None directly arising from this report, although there are links between climate 
change, food hygiene and availability.   

9 Link to Corporate Priorities 

9.1 The subject of this report is linked to the Council’s Corporate Priorities “maintain 
a safe and healthy community”, “protect and enhance the environment”, “help 
build a strong local economy”, “engage with our communities and provide value 
for money”. 

10 Equality and Diversity 

10.1 This report is an update on the progress of the award scheme. It has been 
identified during the implementation of this project that certain premises for 
example child minders, who are exempt from the national food hygiene rating 
scheme will not be eligible to take part in this award. However, it is worth noting 
that existing national guidelines on the nutrition standards of food vulnerable 
groups is available and therefore this award scheme is not considered to have a 
negative impact on these specific groups.   

 
Name of author Cheryll Brown  
Title Team Leader (Public Health and Protection) 
Date October 2017 

                                                           
1
 See for example http://www.food.gov.uk/sites/default/files/pas96-2014-food-drink-protection-guide.pdf 
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